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l Creating a lasting legacy
for Porsche 911

In partnership with creative agency
PORSCHE S0 LEGACY Decade Los Angeles, Copycat developed

the narrative structure and voice-over

script to inform the creative direction of

their commercial shoot.

We delivered this heartfelt,

— > narrative-driven concept on the

importance of leaving behind a legacy.


http://www.youtube.com/watch?v=nFj_AYHjxtg
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Spark growth from the inside out

Align internally. Amplity externally.

Strategic Content
Narrative Production

Messaging Channel
Frameworks Strategies
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(_STRATEGIC NARRATIVED

Every business has a Ruthless Why™ driving their
ambitions. We'll uncover yours to strengthen
decision-making, inspire buy-in, and equip every
department with turnkey messaging.
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MAS

Inspiring team buy-in

After a years-long rebrand, it was time for
MAS to share their narrative with those
responsible for upholding it: their team.

Using the principles of storytelling,
Copycat created an emotive, engaging
journey that welcomes current, new, and
prospective employees into the world of
MAS. Conveying far more than their
“what,” “how,” and “why,” this core
document drums up the passion and
excitement necessary for a creative team

to thrive.


https://docs.google.com/presentation/d/e/2PACX-1vTXTEisSEQh1PaQUDd8iVBHAMPmcXvfQ1X3fUMqPAESEKcDufr5FOtO5diYPlST15Snx2DPb82JftJH/pub?start=false&loop=false&delayms=15000&slide=id.g112dcd7e67e_0_577

Cop«gch

g-c

“tlip ’cL\mm,@h their

Connecting .../

Cg'trﬁ'te;@_fa W&VY&TEVQ Resourcing /., 7z -«

Multiplying el

SEGEL/GROUP/LIMITED

T Ta—

Strategic Narrative

! .
hew welygite

-——

Segel Group Limited

Rebranding with intention

Segel Group Limited needed a website that
reflected the brand they’d become. But even
the sharpest copy would have fallen short of

capturing their true ethos.

What they really needed was to uncover
their Ruthless Why, hidden under layers of

disjointed messaging and business pivots.

After taking their team through our
intensive Narrative Workshops, resulting in
a comprehensive Strategic Narrative, we
finally returned to the original ask and
delivered website creative direction and
content that far surpassed what they thoxght
they needed in the first place.


https://www.segelgroup.com/
https://drive.google.com/file/d/1FtKsnxi8CtBHguDvV-_GocNsngXM_faL/view

@ESSAGING FRAMEWORKS > =

T

We give sales, marketing, and product teams
the language structures necessary to speak
consistently and ettectively to their audiences
across touchpoints.

Messaging Frameworks
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Just Break Up

Converting the community

Just Break Up already had a large, hyper
loyal audience base. So why couldn’t they
convert new visitors? Because the secret
sauce of their content wasn’t present in

the copy used to market it.

Copycat developed a strategic framework
for more evocative, valuable, intriguing,
and brand-aligned episode copy—plus a
step-by-step breakdown for their team to

replicate it in perpetuity.


https://docs.google.com/presentation/d/1LIpbcc7KElG3oFsLsJiYIG2lmhEr5DZ1N3ZXPMUTIQg/edit#slide=id.p

(_ CHANNEL STRATEGIES

The "playbook™ died years ago. Our strategies are

()

Channel Strate gies

custom-built and designed to engage your readers,

creating a bidirectional relationship and instilling
trust through cohesive, narrative-aligned content.
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Channel Strategies

Stacking up against serious industry players

When launching their marketing strategy, CFO Hub (a fractional CFO and accounting
service) had one clear challenge: how could they craft content that could stand out

among legacy publishers—major players like the Wall Street Journal and Investopedia?

Copycat transitioned CFO Hub from a head-to-head SEO play into a robust PR

strategy, delivering Thought Leadership-style content through reputable publications
like Forbes Council.

Thinking You Need Financial

Tips For Building And Growing Leadership? Do You Need A CFO,

Your Finance Team Effectively Controller Or Both?

< 1Cead the full pieces \jj

CFO Hub

Our Results

<;

304.7%
Increase in Impressions
48,500 to 148,500

3855.4%

Increase in

Click-Throughs
600 to 5,200


https://www.forbes.com/sites/theyec/2022/01/21/thinking-you-need-financial-leadership-do-you-need-a-cfo-controller-or-both/?sh=18fe0e961d7b
https://www.forbes.com/sites/theyec/2022/03/17/tips-for-building-and-growing-your-finance-team-effectively/?sh=4759a38a2fec

@NTENT PRODUCTION > %

Content drives your narrative out into the wild
and engages your audience. We produce
human-written, high-quality content on every
channel, in any vertical.

A



SneakPeek
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Content Production
Our Results
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Rebranding DNA testing for the modern parent

O/
916.79%
Despite SneakPeek’s advanced technology, streamlined distribution, and clear
product-market fit, they needed a brand character—and the end-of-the-line content—to Blog Trafhic Increase

forge meaningful customer connections. Year 1 — Year 2

Copycat helped introduce SneakPeek as “your best friend who happens to work in

' h.” Th le? A ' ick i dershi d ' :
genetic researc e result? A massive uptick in readership and sentiment 10 4 ()(/)
With z? cle;r.branc.i C{:harac.ter to edmulate., ouglmultl—talentedkwrltlig tea? developed } Blog Traffic Increase
narrative-driven video scripts and ongoing blog content to keep this audience engaged. Year 2 — Year 3
/M)a'tah the videos < ead their (9L0_@_

)\/7 &) SneakPeck
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http://www.youtube.com/watch?v=xl3T4enZRLY
http://www.youtube.com/watch?v=RHT6vzgWAN8
https://sneakpeektest.com/blog/

Copyeir

( AGENCY PARTNERSHIPS > ~,73-

We build clean, scalable pipelines to meet any agency
demand. With our editorial process, single PoC project
management, custom content dashboards, and CMS
integration, we're quality at scale.

13

Agency Partners

hips
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Agency Partnerships

Fueling an enterprise agency’s growth

Copycat began as a high-volume content plug-in for full-service digital marketing

agencies: a singular partner to whom they could offload any topic, in any industry.

Across fashion, SaaS, CBD, real estate, and so much more, Copycat has deftly facilitated

all content thrown our way.

Our partnership has grown in steady lockstep with Power Digital’s own business. As
they built out their client roster, we added to their dedicated writing team, ensuring a

smooth scale and efficient onboarding for all new accounts.

Bi’s»e;o

amazon @odei [lusion

Casper ||

TOMS

Breville

Power Digital

Our Results

—_—

50,000+

words quality-controlled
each month

500+

clients across verticals

40+

specialized writers

B>

Web, Blog, Email,
and More

|




With every strategy, we dazzle.

With every word, we delight.

Click any image to see our work in action. w

Work Samples
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https://drive.google.com/file/d/1bfUHpUy7iO-1mpvYi4exLpjdvW14yaIM/view?usp=share_link
https://acmesmokedfish.com/
https://teamrubiconusa.org/
https://drive.google.com/open?id=15aym4a1_V4d88uRCdXTBsYkEB9PBycLl&usp=drive_copy
https://drive.google.com/open?id=1T8pzPP2mXi2IZ1KXDgxmQfazWAHsPvBPce0fF05zLjE&usp=drive_copy
https://docs.google.com/presentation/d/16WxOWRrJABl6iO1JSFFgrT4dllnvv6HmkQDXtPKHUPg/edit
https://docs.google.com/presentation/d/1FdBHNIL4p1Eb2ebI6f_wy4bxYVlppQkLiy23iF4lrkg/edit#slide=id.g2f02c01fe1b_0_1
https://docs.google.com/presentation/d/1_HA6qWntVgX7refB_IZoayiNb2hrxU0U1ty9O3_aFuQ/edit#slide=id.gc6fa3c898_0_0
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In our post-pandemic world, the concept of brand loyalty has become obsolete. Instead,
brands are now striving for long-term success through something even more valuable—brand
believers.

But what are brand believers, why are they so valuable and how do you create them? Our

Automatlon & i
. founder and CEO, Scott Gardner, breaks it all down in his latest Forbes essay.
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last drop? : :

> horizons with a E Rl
. y s ‘
gz e w0 hero’s journey BRAND
| g e BE IEVERS
: Place your users at the center .
i of the action to understand 7 2 Forbes | &
| | B i vy, ey somnia (2
= i 3 : their rescue With more | ;l’ e ran oya . e Secret 10 Long-lerm pbran uccess Is Findin our
2 Cash in your frequent & = _ , Eofge) el ofsky The Socret T £ Terihan Siecess € Ftcing ¥
= i . L S strategic planning tools |
= o flosser miles with G0 ' P
, S from Figdam. Fo s /I
\ Byt T / ’
e E5 SR ry FigJam for free Loy ag /// e SOClal ,POStS
radiance just called. she wants to | 4 - ,‘ o % T /////\ s e v ; 5
stick with you a little bit longer. i / e S y AR ‘ Wil BN NG e 4 3
o % % FROM $10 . _-i'x' :, Mol iy -:i"' o S Rt A ; e S % ;
Pl ; 3 } R —‘ é' g i.-. X 2 E 3 :% | b ~ 3 ' ‘



https://drive.google.com/drive/folders/11BAwbsJIkBzfyyR7GCWnoGSQDMzzOIHg
https://drive.google.com/drive/folders/1thFMUAcZOswF3WZJ0Gqg010N67FQWlqP
https://drive.google.com/drive/folders/1-ZVV1bSLFWyLII6QpcMysXZjB0znJ33e
https://www.figma.com/templates/heros-journey-template/
https://drive.google.com/open?id=173gfqbSsJ_V8S_zDoDa8DOHLxLuIf39D&usp=drive_copy
https://drive.google.com/drive/folders/1qDL962lI55bfKy5hs3GOAan9cBrdZpX6
https://drive.google.com/file/d/1FwQWHBIu6IWcdX4dy6RSeyVVb18JIWw4/view?usp=share_link
https://drive.google.com/open?id=1Srqrt6YndR1czqzQxmSr3IBVcy9SMJAI&usp=drive_copy
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